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We create campaigns, strategies
communications, and digital tools that drive
awareness, engagement and action.

We are For Purpose A



https://www.forpurpose.nz/australia

WARM UP QUESTIONS

HOW DO YOU USE/
ARE YOU? WOULD YOU LIKETO
WHERE USE STORYTELLING
ARE YOU IN YOUR ADVOCACY



CO-DESIGN IS DESIGNING
WITH, NOT FOR.

GO-DESIGN BRINGS TOGETHER LIVED
EXPERIENGE, LIVED EXPERTISE AND
PROFESSIONAL EXPERIENGCE TO LEARN
FROM EACH OTHER AND MAKE THINGS
BETTER - BY DESIGN

K.A. McKercher, K. A. Beyond sticky notes.



CO-DESIGN PRINCIPLES

o INVITES PEOPLE WITH LIVED EXPERIENGE
INTO THE CREATIVE PROCESS

o COLLABORATIVE AND PARTICIPATORY
o SEEKS TO RECOGNISE AND SHARE POWER



IN THIS SESSION

Activity: Introduce ourselves in breakouts

& P

STORYTELLING IS A PRACTICE, SEEK TO EQUALISE POWER AND
NOT JUST AN OUTPUT BUILD AGENCY IN STORYTELLING
Activity: Activity:

Types of storytelling Respectful & authentic storytelling
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STORYTELLING
IS A PRACTICE,

NOT JUST AN
OUTPUT




STORYTELLING SUPPORTS AN
UNDERSTANDING OF WHAT IS

Building understanding and empathy

Enough is Enough: Tarewa

Posted Navember 17, 2021 4:27 P

Images:
Left: title Enough is enough,beneath
two screenshots of videos of low
vision people talking about their
experiences to the camera

Enough is Enough: Tamati

Posted December 17, 2021 1:11 PM

Middle: group of people at NZ
parliament standing around a giant
book. Woman opening book.

@ MTK TAMATI

Right: pictures from the giant book
with pages showing photos of access
matters members and text outlining
their story

Access Matters Aotearoa
www.accessmatters.org.nz/stories




STORYTELLING OFFERS A VISION OF WHAT CAN BE

Generating possibility by articulating the change we want to see in the
world

REMEMBER THAT STORYTELLING IN
ORGANIZING IS A LEADERSHIP PRACTICE
ABOVE ALL ELSE AND IS A MEANS OF
GCONNECTING, INSPIRING, AND MOVING
ONE ANOTHER TO WORK TOGETHER TO
CREATE CHANGE

Marshall Ganz. Story of Self, Us and Now



STORYTELLING OFFERS A VISION OF WHAT CAN BE

Generating possibility by articulating the change we want to see in the

WHAT FUTURE
WILL YOU VOTE FOR?
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I'M VOTING FOR }

V&Qnglgon Zero

Insta: @genzeronz

™ Generation Zero
)

Join us in painting the town with our hopes for the future. V
voting for our planet, tino rangatiratanga, our rangatahi anc
queer whanau. Find a poster near you and tell us what futu
are voting for!

& BT P N e

Share your hopes with us!
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Images:

Left: street billboard of Generation Zero poster
reading ‘what future will you vote for? I’'m voting
for...” with handwritten responses written on the
poster.

Middle: instagram screenshot of young woman
writing on the billboard in photo on the left. Text
reads ‘what future will you vote for posters are in
Poneke!’

Right top: Generation Zero website screenshot.
Word cloud with a number of words. Largest words
‘community, te tiriti justice, climate justice’



STORYTELLING SUPPORTS SENSEMAKING

The process of doing to build a collective understanding
of shared experiences

Workshop at
Puliima:
Indigenous
Language and
Technology
Conference,
Darwin 2023

Images:

Left: whiteboard with writing
‘what language do you speak?’
with 17 languages beneath

Middle: hand drawn white
footprints and concentric
circles. Created by workshop
participant

Right: workshop that include 40
people. People in groups 5-8
speaking around circle pages
with pens and felts
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STORYTELLING BUILDS COLLECTIVE IDENTITY

Developing relationships and a shared identity and purpose

Strengths- .

based support

for young people=="
& whanau

’Wz”éw - A : Images:

ihaiyedo : toes £ Left: screenshots from workshop of digital
i workboard with photos, screenshots post-it notes

Right: Screenshot of website. Young Maori
woman swinging poi. Writing reads
‘strengths-based support for young people and
Qut valtc whanau’.

Te Hou Ora Whanau Services
www.thows.org.nz/
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SEEK TO EQUALISE
POWER AND
BUILD AGENCGY IN
STORYTELLING




CENTERING LIVED EXPERIENGE

How can we ensure that people who are most affected by issues we're campaigning
on/issues we're advocating for are centred in storytelling... and do so with care?

VIDEOS/GASE STUDIES AND OTHER
FORMS OF EDITORIALISED CONTENT

’ ‘ '
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NEVILLE & IAN
TOGETHER 40 YEARS

Australian Marriage Equality Campaign

* Let people speak for themselves
* Have a clear protocol/process for storytelling
* Storytellers own their own stories.

Sharing your story:

‘USER GENERATED CONTENT "™
Shara a story about a specific access
varr 8o
b4 2| F T . 0 you struggling

Reo Maori - Share your why

* Create templates and guidelines
* Create and maintain safe spaces to share
* Give people choices to participate in their own way


https://www.youtube.com/watch?v=xMu91QkW7gQ
https://www.youtube.com/watch?v=xMu91QkW7gQ

CENTERING LIVED EXPERIENGE

How can we ensure that people who are most affected by issues we're campaigning
on/issues we're advocating for are centred in storytelling... and do so with care?

, TRANSFORMING ETHICAL ‘USER GENERATED CONTENT
FRAMEWORKS/RESOURCES STORY TELLING

fanau Oy,

Storytelling for Systems

Change
(Centre for Public Impact)

A Tikanga tool for lived experience
storytellers

T.E.S.T Principles l_\llanawa O(a is tikanga collectively designed by
Lived Experience storytellers.

Our Roce- Tak ng 3 5
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Free, prior and ongoing informed consent

. L2 Manawa Ora is about how you are connected to
Resourcing and sensitivity

yourself and community. It is about how you connect

agFLONH

Empowerment . R .

. . to people through storytelling. It is a process guided
Co-de_s ign and collaboration by whakatauki to bring the manawa and the kaupapa
Integrity of story

to life, and to a state of ora!"
Our Race Mind & Body (Emerge Aotearoa Trust)/Mahitahi Trust


https://www.ourrace.com.au/story-support
https://www.mindandbody.co.nz/media/h05bsxfz/manawa-ora-storytelling-tikanga-resource.pdf
https://www.mindandbody.co.nz/media/h05bsxfz/manawa-ora-storytelling-tikanga-resource.pdf
https://www.mindandbody.co.nz/
https://www.ourrace.com.au/
https://www.centreforpublicimpact.org/partnering-for-learning/storytelling-for-systems-change
https://www.centreforpublicimpact.org/partnering-for-learning/storytelling-for-systems-change

Sense check how poweris being
expressed within your campaign by
looking at the relationship between

storytelling and decision-making.

KNOW GROW SHOW
POWER POWER POWER KN ow GRO" sHow

.. . ‘ POWER POWER POWER
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POWIER
®

Whose stories need to be
heard in this campaign?

need to be heard have agency
as storytellers?

O If you are not a storyteller,
O what is your role? Are you:
0 e Supporting and uplifting

e Collaborating and co-creating
e Or... are you taking up power and space?

@
O
Qo
Q O Do the people whose stories
@

KNOW GROW SHOW

POWER POWER POWER

B
POWER & POSITIONALITY IN ADVOCACY CAMPAIGNS

Full worksheet: forpurpose.nz/powerandpositionality



How deep is the
co-design
(Level of ‘co’)
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Emma Blomkamp - Shades of co-design



https://emmablomkamp.com/blog/shades-of-co-design

WHAT CAN WE DO TO ENSURE THAT
OUR STORYTELLING IS RESPEGTFUL,
AUTHENTIC AND UPLIFTING?

CONSENT

SAFETY AND COLLABORATION
SENSITIVITY
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QUESTIONS &
REFLECTIONS
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Arnstein’s Ladder of Participation:

https://www.citizenshandbook.org/arnsteinsladder.html

Emma Blomkamp’s Principles of Co-design and Shades of Co-design:
https://emmablomkamp.com/blog/principles-co-design
https://emmablomkamp.com/blog/shades-of-co-design

Manawa Ora Tikanga for Lived Experienced Storytellers:
https://www.mindandbody.co.nz/media/h05bsxfz/manawa-ora-storytelling-tikanga-resource. pdf

Marshall Ganz. The Power of Story: The Story of Self, Us and Now
https://commonslibrary.org/the-power-of-story-the-story-of-self-us-and-now/#Story of Self Us and Now

Storytelling for systems change by Centre for Public Impact:
https://centreforpublicimpact.org/resource-hub/storytelling-for-systems-change/

The Power Cube Framework:
https://www.powercube.net/analyse-power/what-is-the-powercube/

Transformational Ethical Story Telling by Our Race:
https://www.ourrace.com.au/story-support

K.A. McKercher, K. A. Beyond sticky notes.
www.beyondstickynotes.com


https://www.citizenshandbook.org/arnsteinsladder.html
https://emmablomkamp.com/blog/principles-co-design
https://emmablomkamp.com/blog/shades-of-co-design
https://www.mindandbody.co.nz/media/h05bsxfz/manawa-ora-storytelling-tikanga-resource.pdf
https://commonslibrary.org/the-power-of-story-the-story-of-self-us-and-now/#Story_of_Self_Us_and_Now
https://centreforpublicimpact.org/resource-hub/storytelling-for-systems-change/
https://www.powercube.net/analyse-power/what-is-the-powercube/
https://www.ourrace.com.au/story-support

NGA MIHI | THANK YOU

For Purpose
Instagram & Linkedin @forpurposenz
www.forpurpose.au

kristin@forpurpose.nz | zenaida@forpurpose.nz

Join our mailing list




